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Personalization is
becoming an
increasingly important
element in the
entertainment world.
Competitors are using
personalization features
and technologies to
define services, derive
new revenues, and build
a loyal base of
customers. This report
looks into trends in
personalization of
content services,
technologies related to
personalization, and the
impact of personalization
on monetization. The
report also examines
consumer use of
personalization and its
impact on use and
perception of
entertainment services.
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“Today’s entertainment services ultimately emerged as part of a larger trend of
increasing personalization. Consumers wanted to experience video, music, and
gaming content at the times, in the locations, and on the devices that they
individually prefer,” said Brett Sappington, Senior Director of Research.
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Agnitio IMDb
Amazon Jinni
Appier MasterCard
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Authentify MindMeld
Cisco Nest
ContentWise Netflix
Drawbridge Nuance
Emarsys PayPal
Ericsson Piksel
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Experian RabbitTV
Facebook Roku
Fast IDentity Online (FIDO) Rovi
General Data Protection Regulation Sky
(GDPR) Tapad
Google TiVo
Gracenote Twitter
IBM VoiceVault
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